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'Buenos dias, Haskins & Sells," says Iris 
Morgan on the San Juan Office switch-
board. "Ponga un tigre en su tanque," 
says the sign at the gas station you pass 
coming from the airport. Such evidence 
of Puerto Rico's Spanish traditions has 
been mounting since you boarded the 
plane in New York or Miami. 
But in the H&S offices in San Juan 
and Ponce you're not likely to have a 
language problem. All but about a half 
dozen people on the combined staffs 
speak both English and Spanish with 
ease. How do they decide which one 
to use for running a staff training meet-
ing? Since most of the group are fluent 
in both, the choice is made to suit the 
preponderance of the few who know 
only one. 
Marion Medich , p r inc ipa l , who 
transferred from Cleveland to San Juan 
a year ago, found "there is no great 
trick to catching on to books kept in 
Spanish —the usual accounting words 
are quickly identifiable. Where you may 
run into trouble is in reading minutes 
or other legal documents. That's the 
only time you need an interpreter." 
Actually, many accounting records 
are kept in English, and this is uni-
versally so for Puerto Rican clients that 
are stateside companies. It also applies 
to locally-owned organizations that 
must submit reports to the banks. 
Some of the H&S San Juan staff come 
by thei r Spanish tongue na tu ra l ly 
t hough they are not na t ive Puer to 
Ricans. This includes all of the Cubans: 
Manuel Gonzalez Bueno and Amado C. 
Zudaire, both of whom came from 
DPH&S Havana when work there was 
suspended in 1962, Jose and Amada 
Alvarifio, Ricardo Gonzalez and Rober-
to Fabelo. It also includes Eugenia 
Herrera, secretary, who until 1953 had 
lived in Santo Domingo. Surprisingly, 
on the other hand, principal Robert Ca-
ballero, whose father was a Puerto 
Rican, had to learn Spanish when in 
1951 he moved back to San Juan after 
growing up in New York. Principal 
Hans Jacobsthal, who recently became 
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Ancient Fortress, El Morro, guarding San Juan Bay looms behind Glenn Leonard, partner-in-charge (2nd from right) and most others from San Juan Office. 
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manager of the new DPH&S Office in 
Guayaquil, Ecuador, learned his Span-
ish growing up in Panama before mov-
ing to California and college at U.C.L.A. 
(he also speaks his native German). 
San Juan Office can trace its history 
back within nine years of the annexa-
tion of Puerto Rico from Spain, when 
in 1907 the New York firm of Sparrow, 
Harvey & Co. opened a branch in 
Puerto Rico. The Harvey of that firm 
was the father of Jon Harvey, H&S 
partner in New York. In 1942 Haskins 
& Sells asked Sparrow, Waymouth & 
Co., the successor practice in San Juan 
conducted by William A. Waymouth 
and Fernando J. Domenech, to under-
take certain assignments. In due course 
a correspondent firm arrangement was 
set up, and later, in 1955, the office 
became Deloitte, Plender, Haskins & 
Sells, San Juan. In the meantime, in 
1948, Sparrow, Waymouth had opened 
an office in Caracas and that office too 
became part of DPH&S. In 1963, as 
a natural result of Puerto Rico's in-
creasing economic stature and close 
ties with the United States, San Juan 
and its sub-office in Ponce became 
Haskins & Sells offices. Mr. Waymouth 
retired in 1959. During his career he 
has been president of the Puerto Rican 
Institute three times for a total of seven 
years. 
Puerto Rico is not a large island—it 
is only about three times the size of 
Rhode Island—but it has an east-west 
mountain range across its center with 
peaks rising to three and four thousand 
feet; and since the road through them 
is quite winding, a good deal of travel 
between north and south sides is by 
plane. The road trip from San Juan to 
Ponce is about 80 miles; by plane, 
typically a Convair, it is 35. 
Ponce, with 165,000 population, is 
the island's second largest city. It clings 
to Spanish ways, including chaperoning 
and moonlight serenades, and it has a 
special weekly event called "Social 
Friday," as sacred as the coffee break 
but often lasting into the small hours of 
Saturday morning, or "hasta la madru-
gada del Sabado," as they say. 
The Ponce sub-office was opened in 
1959 under Bill Mosher. Among its 
Caribbean beach life is soul-satisfying 
to Jose and Amada Alvarino, Cubans 
now both in H&S San Juan, he as staff 
accountant and she as office manager. 
Economic mainstay of Puerto Rico, sugar 
cane is harvested at Serralles-Wirshing 
Sugar Plantation under watchful eyes of 
Roberto Wys Souffront (I.) and Harry 
Rodriguez, staff accountants. 
Appreciative critic of Hope Leonard's 
art is "Don Rafa" Cabrera Torres, 
retired San Juan office manager and 
former city controller; daughters of 
Jose Berrios, tax department head, play 
in scene they came to paint. 
Rich art collection of Ponce's leading 
citizen, Don Luis Ferre (front, r.) is 
described to Glenn Leonard in new 
museum designed by Edward Durell 
Stone. Don Luis is board chairman of 
Puerto Rican Cement Company, whose 
controller, Andres Bermudez, talks with 
Bill Mosher, partner-in-charge of H&S 
Ponce (rear, I.) 
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clients are two of the four companies 
in Puerto Rico listed on the New York 
Stock Exchange: Puerto Rican Cement 
Company and Commonwealth Oil Re-
fining Company. The office now relieves 
San Juan of overnight traveling, with a 
few notable exceptions for engagements 
in the Dominican Republic, Haiti, and 
the Virgin Islands. There are also 
special assignments in other Caribbean 
areas —Costa Rica, for instance, where 
Pedro del Toro went in 1964 to help 
set a price on the local trademark of a 
detergent manufacturer. About a year 
before, the volcano, Mount Irazu, had 
erupted and broken underground water 
deposits, causing a flood and avalanche 
of mud that engulfed the detergent 
manufacturer's facilities. Whenever the 
auditors asked for an inventory, pro-
duction, or other record, the answer 
was usually, "Sorry, that was also taken 
away by the flood." 
We go to Haiti to audit Compagnie 
D'Eclairage Electrique (the electric 
utility) and Institut de Developpement 
Agricole et Industriel, a government 
agency supported largely by funds 
from the Interamerican Bank for De-
velopment. (The Institute engagement, 
on which we provide procedural assist-
ance, was transferred last year to the 
Miami Office, in part because San Juan 
no longer has accountants fluent in 
French.) 
Puerto Rico's modern business his-
tory revolves mainly around three 
things: social welfare, industrial diver-
sification, and tourism. The first two 
got their impetus in the early 1940s 
with "Operation Bootstrap," a program 
vigorously carried out by Teodoro 
Moscoso and former governor Luis 
Muhoz Marin and continuing to present 
days. The island is incredibly poor in 
mineral and fuel resources, and even 
tillable land is limited. With a popula-
tion density greater than any of the 
U.S. states except Rhode Island, pov-
erty and illiteracy were the rule. "Boot-
strap" started massive education and 
low-cost housing projects —some rentals 
are only $10 per month. (Do not get the 
idea, however, that this is an inexpen-
sive vacation spot, particularly in the 
winter tourist season!) At the same time 
the program sought to entice new in-
dustry with incentives of a large eco-
nomical labor force, tax exemptions, 
and government loans for plant con-
struction. "Boots t rap" has worked 
strikingly well, helped by the fact that 
the island commonwealth benefits from 
many federal programs, such as high-
way construction. (Its residents do not 
pay federal income taxes but Insular 
Preparing a mold for fashioning English 
clay into Caribe China is explained by 
Luis F. Otero, treasurer (a), to partner 
Fernando Domenech (I.) and Jose Luis 
Colon, staff accountant. 
Delicate art of rum tasting is imparted to 
Jose A. Chompre, staff accountant, by 
Superintendent Gilberto Torres, of 
Serralles-Wirshing Sugar Plantation, as 
John de Arment, senior accountant, 
tests inventory. 
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income tax rates are roughly compara-
ble to U.S. federal rates.) 
The third factor, tourism, has grown 
tremendously during the past ten years, 
with big hotels lining the shores around 
San Juan and resorts sequestered at 
spots like Dorado Beach and Playa de 
Fajardo. 
With the changes wrought by these 
developments, the practice of Haskins 
& Sells has become more diverse too, 
adding to the list of clients served. It 
now includes, for example, makers of 
shoes, candy, rugs, china, knitwear, 
gasoline, and petrochemicals. 
Puerto Rico is also fighting hard to 
retain what was best of the old days. 
The narrow hilly streets of blue-glazed 
brick in "Old San Juan" are shiny 
clean, and the balconied buildings that 
line them with their patio walls are 
gradually being renovated. The near-
ness of the beaches and the greenness 
of the mountains remind you that this 
is indeed a tropical island. But all 
around are construction work, indus-
trial buildings, tall hotels, and other 
evidences of growing commercia l 
strength, not the least of which are 
traffic-filled freeways (two bearing the 
sobriquets Crashway # 1 and Crashway 
#2,). The people of Puerto Rico remain 
cheerful and spontaneous (a plane at 
San Juan with a load of apprehensive 
young Puerto Ricans touched down, 
bounced lightly and settled. There was 
a moment of silence as they contem-
plated their safe return and then they 
all started clapping). 
These island neighbors have great 
ambitions, too, and everything points 
to their being realized. 
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BLACK BEAN SOUP 
Rice and beans are a staple food that 
has survived Puerto Ricans' increasing 
standard of living. 
A recipe that tourists like to take away 
with them from San Juan is this one for, 
of all things, Black Bean Soup. 
Ingredients: One pound black beans; 
Vz pound onions; five ounces olive oil; 
two tablespoons salt; Vz tablespoon 
oregano; Vz pound green peppers; 
five garlic cloves, peeled; Vz tablespoon 
cumin; one ounce white vinegar; 
Vz cup rice. 
Method: Soak beans in water overnight. 
Add salt, boil beans until soft. Crush the 
garlic, cumin and oregano in the vinegar. 
Cut onions and peppers in very small 
pieces and fry in the oil until the onions 
are brown; add the crushed ingredients, 
frying slowly. Drain some water off the 
beans then add them to the pan. 
Cook slowly until ready to serve. 
Boil a small portion of rice. Marinate the 
rice with finely chopped raw onion in 
olive oil and vinegar. Add one 
tablespoon of this to each serving 
of the soup. 
Serves six. 
Custom-made rugs of Indian wool, 
specialty of V'Soske Shops, are in 
The White House and H&S San Juan 
office. George L. Holliday, client 
official, explains production to 
Hans Jacobsthal of H&S staff. 
Venezuelan Oil is refined in Puerto Rico 
by Commonwealth Oil Refining 
Company, whose controller, L. W. 
Linebarger (I.), describes process to 
Julio Torres Ortiz, staff accountant. 
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